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Origination $ limits by lending product
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Jun’ 21 YoY MoM

Auto +33% +5%

Bankcard +4% +6%

Mortgage +68% 0%

Unsecured 
Personal Loan +8% +5%
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Source: Experian Ascend Sandbox as of 06/302021



2021 Credit Marketing Trends & Best PracticesPublic

Credit card marketing has returned to pre-pandemic levels
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Source: Comperemedia Direct [1/1/19-6/30/21] as of 8/20/21 
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Digital credit card marketing started its recovery in Q4 2020

8/26/216
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List of new card launches/announcements since March 2020

8/26/217

TRAVEL
• United Gateway
• United Club Infinite
• Emirates Skywards Mastercard
• Wyndham Rewards
• Hotels.com
• United Quest
• Free Spirit credit cards
• US Bank Altitude Connect

AUTO
• FordPass Rewards Visa
• BMW credit cards

RETAIL
• Verizon Visa
• Wayfair Credit Card
• Walgreens Mastercard

LIFESTYLE
• Grand Reserve World Mastercard
• X1 Card (waitlist)
• Cavs by Cardless
• Manchester United Credit Card
• Ollo Rewards for Educators/Nurses
• AARP Essential & Travel Rewards
• Aspiration Zero 
• Petco Pay
• Best Friends Credit Card
• WWE Credit Cards
• Six Flags Credit Card
• Bilt Rewards Credit Card

CREDIT BUILDING
• Upgrade Visa with Cash Rewards
• Opportun Visa
• Petal 1 card
• Chime Credit Builder
• Unicorn Visa (waitlist)
• Benjamin Credit Card (waitlist)
• OppFi Credit Card (waitlist)
• Varo Believe
• GO2bank(Green Dot) Secured Card
• TomoCredit
• Best Egg Credit Card (waitlist)

CASH BACK
• Chase Freedom Flex
• Citizens Bank Cash Back Plus
• HMBradley Credit Card
• Fifth Third Cash/Back Card
• TD Bank Double Up
• Wells Fargo Active Cash
• Citi Custom Cash
• BoA Unlimited Cash Rewards

SPECIALTY CASH BACK
• Fidelity Rewards Visa Signature
• Venmo Credit Card
• US Bank Altitude Go
• SoFi Credit Card
• Barclays View 
• Jasper Mastercard
• State Farm
• Laurel Road Student Loan Cashback
• Owners Rewards Card by M1 Finance

CRYPTO
• BlockFi Rewards Card (waitlist)
• Gemini Credit Card (waitlist)
• SALT Credit Card (waitlist)
• Upgrade Bitcoin Rewards

2021 launches/announcements

REVOLVING
• Wells Fargo Reflect (announced)
• Chase Slate Edge

SMALL BUSINESS
• Wyndham Rewards

Source: Comperemedia. Note: This list is not exhaustive
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Card marketers are redefining value with a focus on changing 
consumer needs and lifestyles

8/26/218

Taglines from recent campaigns Product

Earn cash back where your spending is 
trending Citi Custom Cash

Real-life ready Wells Fargo Active 
Cash

For the adventures of a lifetime - and the 
ones that happen every day Amex Platinum

The credit card that pays well to stay 
well

myWalgreens
Mastercard

Source: Comperemedia Omni [6/1/21 – 6/30/21] as of 8/20/21
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The competitive environment has fueled “best ever” messaging

8/26/219

Source: Comperemedia Omni [4/1/21 – 6/30/21] as of 8/20/21

Email Display Native
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Digital features are being amplified in card positioning

8/26/2110

Source: Comperemedia Omni [1/1/21-6/30/21] as of 7/28/21

Paid social media ads for the Venmo Credit Card 
surfaced in March

Subject: Special 
invitation: [NAME] get 
started with the Venmo 
Credit Card

100 million emails sent in 
Q2 2021

Design

ContactlessCustomized cash 
back

In-app 
application Instant issuance
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Fintech challengers take an app-first approach and focus on 
credit building

8/26/2111

Source: Comperemedia Omni [1/1/21-6/30/21] as of 8/20/21

Paid Facebook ad

Subject: Get a 
head start on 
building credit ⬆

Email
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The marketing recovery in lending products has begun

8/26/2112

Source: Comperemedia Direct [1/1/19-6/30/21] as of 8/20/21
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Drivers of the recovery include Lending Club and Figure

8/26/2113

Source: Comperemedia Direct [6/1/21-6/30/21] as of 8/20/21

Direct Mail Direct Mail
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BNPL providers primarily take a digital approach 

8/26/2114

Instagram Super Bowl TV Ad

Klarna now has 20 million shoppers 
and 250K retail partners worldwide

Display
Source: Comperemedia Omni [4/1/21 – 6/30/21] as of 8/20/21
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Banks respond to BNPL with innovative financing products

8/26/2115

Source: Comperemedia Omni [6/1/21-7/31/21] as of 8/20/21, TD.com

Web

TD launched Fit Loan at Checkout 
with select retailers

Email

Subject: New! [NAME] pay for 
your purchases over time.
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Card issuers look to stand out in a crowded market

8/26/2116

Source: Comperemedia Omni [6/1/21-6/30/21] as of 8/20/21

Unique/industry first features Unique marketing approaches

Targeting with a 
clear message

Display Video/Influencer

Email
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Implications

8/26/2117

Amplify points  of 
differentiation in 

product and marketing

Seek new opportunities 
to provide value as 

consumer needs evolve

Maximize share of 
voice through targeted 

approaches



Credit Marketing Strategy & 
Best Practices
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The changing face of the credit marketplace

Direct mail for others

Digital for Some

Direct Mail All

Spend vs performance

Operational considerations

Compliance

Will continue post COVID

They expect 
digital engagement

All demographics 
became digital

Pre-COVID
“Go To Strategy”

Consumer changes 
and expectations

Digital Marketing 
and areas of concern

COVID 
and After

Meanwhile

8/26/2119
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March April May June July August September

COVID
economic slow 
down begins

Financial institutions 
work to refactor

Early tests and refactor
Larger tests 

and confidence

Recovery 
begins

Competitive expansions, including

Demographic
Attributes

Score 
Ranges

Non-prime
Offers

Credit 
Attributes

Platform
Partners

Fulfillment 
Processors

Performance 
Measurement

The changing face of the credit marketplace

6-month response time Compression through 
faster refactoring

Use of cloud tools 
and better data

8/26/2120
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Consumer Challenge

Displaced by COVID 
or rural geography

Trusting banks 
and lenders

Irregular and 
low wages

Expensive 
transaction fees

Financial inclusion drivers

Goals
Get to a better, well banked population 
with:

• Fair targeting

• Solutions that meet the consumer’s 
immediate and long-term needs

• Affordable for the consumer, 
reasonable for the bank

8/26/2121
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Consumer Challenge Financial Institution Response Digital plays a role in these solutions

Displaced by COVID 
or rural geography

Digital and online 
banking solutions

AUDIENCE Identify creditworthy 
consumers without bias using big data

Trusting banks 
and lenders

Programs that 
educate and build trust

Irregular and 
low wages

Financial 
management programs

DATA “The right” demographic 
and decisioning data and criteria

Expensive 
transaction fees

Affordable
banking services

TECHNOLOGY Support tech platforms 
from cloud to bank systems

Financial inclusion drivers

8/26/2122
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Examples of Experian supported solutions – on the shelf today

EMAIL DIRECT
MAIL

FINANCIAL
PORTAL

FINANCIAL
APP

ONLINE ADS
AND FIRM OFFER

PARTNER
PORTALS

BANKER
CALL

In email FOC Standalone
firm offer of credit

Logged-In 
customers

Logged-In 
customers

Ad
banner

In-portal
firm offer

Verbal 
firm offer

On website Statement 
inserts

Authenticated 
users

Interactive 
ad

In-portal
form

On-the-phone 
application

Lightbox
overlay

Schedule 
branch visit

Page 
display

Credit prospecting solutions

8/26/2123
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Lender Initiated
Prescreen, Triggers, Instant

Consumer-Initiated
Prequalification

Credit Record 
Delivery

Enabling
Media and Tech

Representment
Media and Multi-Channel

Typical digital credit marketing campaigns

EmailDirect Mail

Financial Portal

Financial App

Partner Portals Telemarketing

Online AdsPrescreen Lists

Daily Trigger File

Consumer
Identification

API
Point of Sale

Financial PortalFinancial Portal

8/26/2124
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Questions?

8/26/2125

Andrew Davidson
SVP, Chief Insights Officer 

Comperemedia

Jeff Metcalf 
Senior Product Manager, 

Prospecting Solutions
Experian
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Connect with us

Visit our Look Ahead Website
experian.com/look-ahead

twitter.com/experiancredit

linkedin.com/company/experian-consumer-information

Jenna Chaffins
jenna.chaffins@experian.com

Subscribe to our Experian Insights Newsletter
experian.com/blogs/insightsJeff Metcalf

jeff.metcalf@experian.com

Andrew Davidson
adavidson@mintel.com

https://www.experian.com/look-ahead
https://twitter.com/experiancredit
mailto:jenna.chaffins@Experian.com
mailto:Jeff.metcalf@Experian.com
https://www.experian.com/blogs/insights/
https://www.linkedin.com/showcase/experian-consumer-information/


©2021 Experian Information Solutions, Inc. All rights reserved. Experian and the Experian marks used herein are trademarks or registered trademarks of 
Experian Information Solutions, Inc. Other product and company names mentioned herein are the trademarks of their respective owners. 

No part of this copyrighted work may be reproduced, modified, or distributed in any form or manner without the prior written permission of Experian. 




